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Today’s Context:

⚫ Who are your hub 

members?

⚫ What is your relationship 

with them?

⚫ When do they speak to 

mass media or use social 

media for work?



Avoid media 
facepalm



Some Guiding Questions for Media Training



Question #1:

You want to reach out to 

people. But why?



⚫ To reach buyers and 
markets

⚫ To connect with 

collaborators

⚫ To engage more people 

around an issue

⚫ To alleviate existential 

crises of loneliness



Who is Your 
Audience?

• Who are the people you want 
your work to reach?

• Are you going broad or going 
narrow?

• Who is the main target, who is 
the secondary target? 



What is the best platform to 
connect with your audience? 



Tools to Connect With Your Audience

⚫ Bio/Profile
Artist Statement
Show/Exhibition Notes
Press Release
Interviews
Social Media
Website



Question #2:

Why should the 

audience care?



What’s in it for them?



How to talk to your audience



How to tell 
a good 
story? 

Start with 
The Story 
of You



The 
Elevator 
Pitch

Tell me your story/ 

idea/ concept in 30 

seconds



What are your 

3 main 

takeaways?

Keep Your Eyes on the Goal



Question #3:

How can I help you?



⚫ Provide resources & 

technical assistance

⚫ Be a third eye on media 

material

⚫ Provide moral support & 

perspective



Hints & Tips for the 
Mass Media Interview



Hints & Tips for 
Improving Visibility on Social Media



Thank you Organised by


