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https://thames.edu.ph/
https://www.rags2riches.ph/
https://thingsthatmatter.ph/
https://creativedundee.com/
https://www.youtube.com/channel/UCJKB5rWa0Q5sDpmO9bM8d7g
https://www.facebook.com/future10productions
https://www.adobomagazine.com/featured/insight-the-resilience-of-creative-hubs-in-southeast-asia-told-through-the-british-councils-communities-of-a-new-future/
https://www.prophet.com/download/the-state-of-digital-transformation/
https://intelligence.wundermanthompson.com/2020/06/gen-z-career-futures/?mc_cid=a1de037f91&mc_eid=cb5f487d12


https://www.youtube.com/channel/UCBqHSrIDXQMpenYzNvN6YPw
https://www.brightspotmrkt.com/
https://scvo.org.uk/p/36175/2020/03/19/no-one-left-behind-digital-scotland-covid-19
https://www.shots.net/news/view/online-inclusion-why-digital-skills-are-the-future
https://www.gov.scot/publications/towards-robust-resilient-wellbeing-economy-scotland-report-advisory-group-economic-recovery/
https://medium.com/@davidgljay/relational-ecology-77f3e3f22ba6
https://www.electronicbeats.net/berlin-radio-diy-cctv-bcr-hor/


https://creativeconomy.britishcouncil.org/resources/creative-hub-leaders-toolkit/
https://www.teachingenglish.org.uk/article/teaching-online
https://www.futurelearn.com/subjects/business-and-management-courses/digital-marketing
https://learnenglishteens.britishcouncil.org/topics/digital-literacy/term
https://en.unesco.org/creativity/covid-19




https://youtu.be/A_u-bcM1JZo
https://youtu.be/A_u-bcM1JZo






BUSINESS TRANSFORMATION

The insightful application of

customer-centric and digitally-

driven strategies onto the key

domains of a business that allows

it to continuously evolve in its

creation of value for its customers.

TJ Parpan



DRIVERS & CHALLENGES OF TRANSFORMATION



CONVERGED INNOVATIVE & 
ADAPTIVE

STRATEGICFORMALIZEDPRESENT & ACTIVEBUSINESS AS USUAL

7 PILLARS OF BUSINESS TRANSFORMATION

PURPOSE An organization’s “why” or reason for being. 

PEOPLE An organization’s empowered and engaged human resources. 

POSITION An organization’s unique market position that keeps it competitive. 

PROFIT An organization’s management of finances that provides stability and potential for growth. 

PROCESS An organization's ideal methods of doing work that drives efficient operations.

PRODUCT An organization's innovative offering that delivers value across their customer’s experience. 

PERSPECTIVE An organization's ability to derive actionable insights from data.



SUCCESSFUL TRANSFORMATION IS ULTIMATELY ABOUT CULTURE

TJ Parpan




































